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H�lvan Local Act�on Group (Şanlıurfa) launched
the "Hasen�k v�ntage and must fest�val" project
�n September to promote Hasen�k grape products
(molasses, pulp, walnut sausage, etc.) under the
theme of "Develop�ng value-added products".

The most �mportant source of �ncome of Hasen�k
(Ovacık) v�llage �s the cult�vat�on of grapes, urfa
p�stach�os and almonds. Hasen�k �s known for �ts
local v�neyards and products obta�ned from
grape must. Due to the un�que taste and aroma of
grapes, the best grapes of the reg�on are grown
here. The grapes, wh�ch are collected w�th great
effort dur�ng September and October w�th
trad�t�onal methods, turn �nto del�c�ous products
�n the hands of the women of Hasen�k. The
demand for these products �s �ncreas�ng day by
day w�th the spec�al taste of molasses, pulp,
"kesme" and sausage obta�ned from grape ju�ce.
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For the 1st Hasen�k v�ntage and must fest�val,
H�lvan Local Act�on Group got together w�th the
people �n Hasen�k V�llage and started
preparat�ons months �n advance. All the plans for
the Hasen�k fest�val were planned together w�th
the v�llagers. At the fest�val, wh�ch was organ�zed
to contr�bute to the promot�on of local products,
the producers showed the part�c�pants on s�te
the stages through wh�ch grapes are transformed
�nto products such as molasses, pulp, "kesme"
and sausage. In th�s way, the producers
part�c�pat�ng �n the fest�val had the opportun�ty
to promote and market the�r products.

H�lvan Mun�c�pal�ty and H�lvan D�str�ct
Governorate, the stakeholders of the 2-day
project, supported the project �n promot�ng the
fest�val �n nat�onal and local med�a. The
transportat�on of the thousands of part�c�pants
to the fest�val area was prov�ded free of charge
by H�lvan Mun�c�pal�ty.

Var�ous contests for producers were also organ�zed w�th�n the
scope of the fest�val. The producers who made the best fru�t
pulp, "kesme" and sausage were awarded w�th 1000 TL for the
f�rst place, 750 TL for the second and 500 TL for the th�rd.
Aga�n, expenses such as fest�val area and equ�pment rental,
cater�ng to the part�c�pants, promot�onal mater�als such as
bags, cups and flags were prov�ded w�th the support of
LEADER.

LAG representat�ves express that they w�ll cont�nue act�v�t�es
and projects to �ncrease the added value of local products
and promote them. In the med�um term, they a�m to �ncrease
the popular�ty of molasses, pulp, cut, p�stach�o and walnut
sausage made from Hasen�k grape must throughout Turkey,
through part�c�pat�on �n fa�rs, v�deo f�lms, brochures and
booklets. In the long run; they plan to take an �mportant step
towards brand�ng by obta�n�ng geograph�cal �nd�cat�ons for at
least a few of these products.
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